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2010 SALARY RANGES 
For Companies with Revenues Less Than $10 million 

MARKETING & COMMUNICATIONS 2008 2009 2010 
Marketing Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Marketing Coordinator XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Product/Brand Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Advertising/Promotions Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Public Relations Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Public Relations Coordinator XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Market Research Analyst  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

 

SALES 2008 2009 2010 
Sales Manager* XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Outside Sales Representative* XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Inside Sales Representative* XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Key Account Manager* XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Customer Service Manager  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Customer Service Representative XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

*Base salary 

 

ACCOUNTING & FINANCE 2008 2009 2010 
Controller XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Assistant Controller  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Accounting Supervisor XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Senior Accountant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Accountant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Information Technology Manager  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Financial Analyst XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Business Systems Analyst  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Cost Accountant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Internal Auditor XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Credit Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

 

PRODUCTION 2008 2009 2010 
Plant Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Production Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Health and Safety Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Plant Superintendent  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Warehouse Supervisor XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Maintenance Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Purchasing Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Senior Buyer XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Materials Manager  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Quality Assurance Coordinator XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 
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2010 SALARY RANGESΧŎƻƴǘƛƴǳŜŘ 
For Companies with Revenues Less Than $10 million 

ADMINISTRATIVE SERVICES 2008 2009 2010 
Office Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Executive Assistant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Receptionist XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Administrative Assistant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Senior Office Clerk XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

 

HUMAN RESOURCES 2008 2009 2010 
Human Resources Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Human Resources Generalist XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Payroll and Benefits Coordinator XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Training Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Human Resources Assistant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 
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2010 SALARY RANGES 
For Companies with Revenues $10 million - $25 million 

MARKETING & COMMUNICATIONS 2008 2009 2010 
Marketing Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Marketing Coordinator XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Product/Brand Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Advertising/Promotions Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Public Relations Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Public Relations Coordinator XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Market Research Analyst  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

 

SALES 2008 2009 2010 
Sales Manager* XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Outside Sales Representative* XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Inside Sales Representative* XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Key Account Manager* XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Customer Service Manager  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Customer Service Representative XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

*Base salary 

 

ACCOUNTING & FINANCE 2008 2009 2010 
Controller XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Assistant Controller  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Accounting Supervisor XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Senior Accountant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Accountant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Information Technology Manager  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Financial Analyst XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Business Systems Analyst  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Cost Accountant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Internal Auditor XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Credit Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

 

PRODUCTION 2008 2009 2010 
Plant Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Production Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Health and Safety Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Plant Superintendent  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Warehouse Supervisor XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Maintenance Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Purchasing Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Senior Buyer XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Materials Manager  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Quality Assurance Coordinator XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 
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2010 SALARY RANGESΧŎƻƴǘƛƴǳŜŘ 
For Companies with Revenues $10 million - $25 million 

ADMINISTRATIVE SERVICES 2008 2009 2010 
Office Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Executive Assistant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Receptionist XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Administrative Assistant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Senior Office Clerk XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

 

HUMAN RESOURCES 2008 2009 2010 
Human Resources Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Human Resources Generalist XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Payroll and Benefits Coordinator XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Training Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Labour Relations Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Human Resources Assistant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 
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2010 SALARY RANGES 
For Companies with Revenues Greater Than $25 million 

MARKETING & COMMUNICATIONS 2008 2009 2010 
Marketing Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Marketing Coordinator XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Product/Brand Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Advertising/ Promotions Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Public Relations Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Public Relations Coordinator XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Market Research Analyst  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

 

SALES 2008 2009 2010 
Sales Manager* XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Outside Sales Representative* XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Inside Sales Representative* XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Key Account Manager* XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Customer Service Manager  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Customer Service Representative XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Telemarketer XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

*Base salary 

 

ACCOUNTING & FINANCE 2008 2009 2010 
Controller XX,XXX ς XX,XXX XX,XXX ς XXX,XXX XX,XXX ς XXX,XXX 

Assistant Controller  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Accounting Supervisor XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Senior Accountant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Accountant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Information Technology Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Financial Analyst XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Business Systems Analyst  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Cost Accountant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Internal Auditor XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Credit Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

 

PRODUCTION 2008 2009 2010 
Plant Manager XX,XXX ς XX,XXX XX,XXX ς XXX,XXX XX,XXX ς XXX,XXX 

Production Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Health and Safety Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Plant Superintendent  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Warehouse Supervisor XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Maintenance Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Purchasing Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Senior Buyer XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Materials Manager  XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Quality Assurance Coordinator XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 
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2010 SALARY RANGESΧŎƻƴǘƛƴǳŜŘ 
For Companies with Revenues Greater Than $25 million 

ADMINISTRATIVE SERVICES 2008 2009 2010 
Office Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Executive Assistant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Receptionist XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Administrative Assistant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Senior Office Clerk XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

 

HUMAN RESOURCES 2008 2009 2010 
Human Resources Manager XX,XXX ς XX,XXX XX,XXX ς XXX,XXX XX,XXX ς XXX,XXX 

Human Resources Generalist XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Payroll and Benefits Coordinator XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Training Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Labour Relations Manager XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 

Human Resources Assistant XX,XXX ς XX,XXX XX,XXX ς XX,XXX XX,XXX ς XX,XXX 
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EMPLOYMENT BENEFITS 

While salary is important, most individuals also evaluate the range of benefits a company offers when determining 
whether to join them or to stay with them.  Therefore, benefits become an imperative recruitment and retention 
tool for employers. 
 
This year, we surveyed close to 400 individuals and asked them to rank the most important benefits to them.   
 
Here are the top eight most important benefits: 
 

1. Group benefits (health, dental, disability, life insurance) 
2. Pension plan / group RRSP 
3. Learning opportunities (tuition subsidies, professional development) 
4. Flexible work hours 
5. Paid personal days off 
6. Professional membership dues 
7. Health and wellness allowance 
8. Parking   

  
Other benefits mentioned in the survey include (not ranked): 
 

Time off to volunteer 
Car or car allowance 
Gifts and awards  
Company social events 
Cell phone 
Internet (at home) 
Matching charitable donations 
Subsidized food in office 
Counselling service 
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MARKETING & COMMUNICATIONS

Marketing Manager Plans, directs, coordinates, 

and controls the overall marketing strategy for a 
ŎƻƳǇŀƴȅΩǎ ǇǊƻŘǳŎǘǎ ƻǊ ǎŜǊǾƛŎŜǎΦ  5ŜǾŜƭƻǇǎ ƳŀǊƪŜǘƛƴƎ 
objectives, plans, and programs as well as supervises 
advertising, promotion programs and oversees 
market research activities.  Oversees all marketing, 
advertising and promotional staff, agencies and 
activities. 
 

Marketing Coordinator Assists the Marketing 

Manager in many of the above activities but may be 
considered the most senior marketing person in a 
small company.  Involved operationally in most 
activities. 
 

Product/Brand Manager Plans, coordinates, 

and markets a product or brand including market 
research and development of marketing objectives; 
monitors product sales and supervises advertising 
and promotions for the product. 
 

Advertising & Promotions Manager Creates, 

recommends, and implements advertising policies; 
coordinates and develops advertising and sales 
promotions, including media kits and exhibits for 
trade shows or conventions; negotiates agreements 
with outside sales representatives; reviews results of 
activities to determine effectiveness.  Utilizes a 
variety of publicity methods.

Public Relations Manager Directs the overall 

strategic management of public relations and 
internal and external communication functions 
within an organization.  Develops communication 
plans and media relation strategies; oversees 
preparation and dissemination of press releases; 
directs the writing, editing, and publishing of 
organizational publications including stockholder 
materials. 
 

Public Relations Coordinator Implements the 

ǘŜŎƘƴƛŎŀƭ ŀǎǇŜŎǘ ƻŦ ŀ ŎƻƳǇŀƴȅΩǎ ŎƻƳƳǳƴƛŎŀǘƛƻƴ 
strategy; may include print publication, development 
of media and communication materials. 
 

Market Research Analyst Collects and analyzes 

data to evaluate existing and potential 
product/service markets; advises management on 
competitive activities and strategies and performs 
market research to support business development. 
May be expected to deliver regular communications 
and/or briefings in support of strategic efforts, global 
market awareness and product development 
activities. 
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SALES 

Sales Manager Plans, directs, coordinates, and 

ŎƻƴǘǊƻƭǎ ǘƘŜ ƻǾŜǊŀƭƭ ǎŀƭŜǎ ŀŎǘƛǾƛǘƛŜǎ ƻŦ ŀ ŎƻƳǇŀƴȅΩǎ 
products and/or services, Manages and directs inside 
and/or outside sales representatives or distributors 
to archive sales and profit goals. Coordinates 
budgets, forecasts, and reports on product and 
pricing trends, sets short and long term sales 
strategies. 
 

Outside Sales Representative Increases sales 

of products and the customer base; usually works 
from a large customer base of existing clients; 
requires a working level of product knowledge. 
 

Inside Sales Representative Provides 

customers with product or service information to 
assist them in determining appropriate merchandise 
to purchase; recommends additional products or 
services to meet customer needs. Keeps current 
client inventory and stock complete; responsible for 
delivery scheduling and price verification; receives 
and processes orders by telephone, mail, and in 
person. 
 

Key Account Manager Manages and directs a 

sales force to achieve sales and profit goals within a 
specified selection of accounts; possesses advanced 
knowledge of products and direct competitors; 
participates in developing objectives pertaining to 
customer groups; some positions require the 
supervision of sales and customer service 
representatives.

Customer Service Manager Oversees the 

activities of customer service representatives or sales 
order processing staff; develops customer service 
policies and procedures to ensure consistent 
customer service and satisfaction. Troubleshoots and 
resolves non-routine customer complaints; resolves 
major problems with orders, delivery dates or 
service.   
 

Customer Service Representative Responds 

to customer requests and questions regarding 
service, products, and account information. Analyzes 
and rectifies customer concerns using established 
procedures; processes orders; coordinates activities 
with other internal departments. 
 

Telemarketer 5ŜǎŎǊƛōŜǎ ŀ ŎƻƳǇŀƴȅΩǎ ǇǊƻŘǳŎǘǎ 
and services in order to register sales by telephone, 
either by placing out-going calls or answering 
incoming inquiries; schedules delivery, performs 
price verification or prepares a purchase order or 
invoice.  May review company or customer records 
to identify prospect lists; has a sales target. 
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ACCOUNTING & FINANCE

Controller Directs all general and cost accounting; 

coordinates budgets; prepares financial reports; 
maintains accounting systems; oversees 
administration of credit policy and liaison to internal 
auditors.  Analyzes and interprets financial data and 
recommends changes to improve systems and 
financial performance. 
 

Assistant Controller Supports company 

controller in directing budget and cost controls, 
financial analysis, and accounting procedures; 
manages financial statement preparation; organizes 
and plans auditing schedules. Develops policy and 
procedure manuals for accounting department. 
 

Accounting Supervisor Manages accounting 

functions and preparation of reports and statistics 
detailing financial results. Establishes and maintains 
accounting practices to ensure accurate and reliable 
data necessary for business operations; may 
specialize in one or more functional accounting area 
such as accounts receivable, accounts payable, 
payroll, budget, etc.  Supervises and evaluates 
clerical accounting employees. 
 

Senior Accountant Prepares payroll, accounts 

payable, accounts receivable, collections, and 
general accounting; assists the development and 
implementation of accounting policies, systems and 
procedures; evaluates and prepares summaries and 
reports for management. 
 

Accountant  Prepares invoices, purchase orders, 

and receiving reports; uses standard accounting 
procedures to cost and price inventory; may prepare 
payrolls; costs and analyzes work orders; prepares 
summary statements and account reconciliations; 
may be responsible for handling cash. 
 

Information Technology Manager Manages 

the information technology department in 
accordance with organizational policies and goals. 
Ensures proper functioning of company's information 
system and makes upgrades as necessary; utilizes 
information systems to improve efficiency of 
business operations; keeps computer equipment, 
hardware, and software updated to meet 
organizational needs. Follows appropriate 
programming procedures. 

Financial Analyst Provides advanced financial and 

economic analysis; conducts key studies of financial 
policy issues, investment options and other financial 
concerns; coordinates and implements banking and 
financial procedures; plans research and interprets 
results.  Provides recommendations to management 
for establishing and achieving profit objectives; 
assesses alternatives and overall financial 
performance to suggest appropriate course of action. 
 

Business Systems Analyst Reviews, analyzes, 

and evaluates business systems and user needs. 
Formulates systems to parallel overall business 
strategies.  Consults with users to identify current 
operating procedures and to clarify program 
objectives. May write documentation to describe 
program development, logic, coding, and corrections, 
as well as manuals for users to describe installation 
and operating procedures.   
 

Cost Accountant Prepares cost accounting 

records such as subcontracting, field service, sales 
costs, and research and development costs. 
Computes project costs, compares actual costs to 
estimates and analyzes and reports on variances. 
 

Internal Auditor Plans and audits departments 

and various functions to verify accuracy of records, 
compliance with standards, policies and procedures; 
investigates audit exposures; compiles audit findings 
and recommendations for modifications and 
improvements to systems and procedures. 
 

Credit Manager Develops and maintains 

company credit, collection policies and procedures; 
manages the investigation and review of credit data 
on clients; evaluates credit history and determines 
credit limits. Supervises delinquent account 
collection and establishes terms of payment; 
monitors accounts and develops reports to ensure 
compliance with policy and legal statutes.
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PRODUCTION 

Plant Manager Directs overall plant operations 

including utilization of materials, production 
planning, quality control; schedules employees and 
facility maintenance; directs and coordinates 
operations to meet production objectives at lowest 
cost consistent with quality standards; active role 
with employee relations. 
 

Production Manager Directs production 

operations and processes for a plant, division, or 
company; plans and maintains production schedules. 
Measures progress by established standards of 
performance; recognizes and solves problems 
affecting production including schedules, staff, 
volume, quality, and order of production line.  Might 
also manage facilities and equipment maintenance.  
In small plants may act as the Plant Manager. 
 

Health and Safety Manager Ensures the 

ŎƻƳǇŀƴȅΩǎ ŜƳǇƭƻȅŜŜǎ ǿƻǊƪ ƛƴ ŀ ǎŀŦŜ ŀƴŘ ƘŜŀƭǘƘȅ 
environment.  Develops health and safety policies 
and ensures compliance with these policies; tests 
machinery and equipment for safe operation; 
investigates health and safety related problems and 
recommends change. 
 

Plant Superintendent Ensures that all 

production, shipping, cost, quality, and safety goals 
are met. Reviews production schedules, determines 
work force requirements, and monitors production 
to ensure customer requirements are met. 
Troubleshoots production problems and takes 
preventive or corrective action. Recommends 
changes to improve quality and reduce costs. 
 

Warehouse Supervisor Manages warehousing 

and handling of materials and production goods; 
inspects incoming materials; maintains and secures 
storage and handling systems in warehouse; order 
filling and shipments; maintains receiving, inventory 
and shipping records; monitors warehouse labour 
productivity. 

Maintenance Manager Schedules and directs 

repair and maintenance of company facilities, 
machinery and equipment both ongoing and 
preventative; contacts outside contractors for 
maintenance when needed; ensures energy sources 
are available and effectively utilized.  Formulates and 
arranges plans to update systems or reduce 
operating costs; analyzes and solves technical 
maintenance problems. 
 

Purchasing Manager Purchases major materials, 

equipment and supplies for a plant, branch or 
division; implements purchasing policies, systems 
and procedures; arranges vendor contracts, bargains 
for best costs, and observes quality of purchased 
materials; prepares tenders and reviews vendor 
proposals; may supervise one or more buyers. 
 

Senior Buyer Purchases materials, equipment, 

supplies, and services within price and quality 
guidelines; buys from a representative or the 
manufacturer distributor; negotiates prices and 
delivery arrangements and prepares purchase 
orders; prepares routine reports and is occasionally 
responsible for locating new sources of supply. 
 

Materials Manager Manages the purchasing and 

inventory control functions. Purchases raw materials, 
supplies, and equipment.  Manages the daily flow of 
raw materials among distributors, warehousing and 
assembly.  Ensures timely and efficient distribution of 
raw materials throughout the organization. 
 

Quality Assurance Coordinator Ensures that 

finished products meet prescribed quality standards.  
Implements inspection programs, tests products and 
technology, investigates product defects and 
recommends changes to quality procedures.
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ADMINISTRATIVE SERVICES

Office Manager Coordinates and directs 

administrative support functions for an office or 
department.  Implements policies and procedures for 
production of documents, work flow, filing, ordering 
of supplies, records maintenance and other clerical 
serves.  Organizes office operations such as 
workspace assignment and layout.  May assist in 
decision process for hiring, terminating, promoting or 
evaluating office personnel.  May monitor budget, 
accounting or time records. 
 

Executive Assistant Performs administrative 

support tasks for one or more key executives in an 
organization.  Duties include a broad range of 
complex responsibilities involving confidential or 
technical information; compiles reports, furnishes 
information, schedules meetings and prepares 
agendas, responds to routine correspondence, 
researches background material, responds to visitors, 
and telephone calls; may exercise considerable 
judgment and discretion in completing assignments. 
 

Receptionist Greets customers or visitors and 

provides information and assistance; receives 
incoming telephone calls and completes routine 
clerical duties including typing and filing; receives 
and sends courier packages and facsimile flow; 
schedules appointments, maintains conference room 
schedule.

Administrative Assistant Conducts secretarial 

and administrative duties exercising initiative and 
independence; handles routine inquiries and 
confidential materials; maintains appointment 
schedules, meetings, travel arrangements, etc.  May 
help with budget preparation and control; may act as 
an administrative liaison with internal and/or 
external sources. 
 

Senior Office Clerk Performs specialized office or 

clerical support tasks that require previous 
knowledge of department or company procedures; 
operates with minimal supervision and may exercise 
independent judgment in completing assignments; 
responsible for office records; may supervise junior 
clerks and provide guidance and training.
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HUMAN RESOURCES 

Human Resource Manager Implements and 

develops policies and procedures including 
compensation and benefits, labour/employee 
relations, job classification and evaluation, training 
and development, hiring, and health and safety 
procedures; participates in contract negotiations and 
employee grievance proceedings. 
 

Human Resource Generalist Directs 

implementation of human resources policies, 
programs, and procedures; advises management and 
employees on questions or problems relating to 
human resources. May be skilled in compensation, 
benefits, employment, affirmative action, training, 
and safety; counsels employees on personal and 
work related problems; conducts employee exit 
interviews. 
 

Payroll and Benefits Coordinator Collects, 

verifies and processes payrolls for employees; T4 
preparation; records vacation and sick leave; 
administers employee benefits and compensation 
plans; responds to and counsels employees 
concerning both payroll and benefit matters; checks 
accuracy and completeness of claims; liaison to 
benefit and insurance carriers. 
 

Training Manager Assesses staff training 

requirements and creates programs to meet career 
development needs; develops training policies and 
procedures, course outlines and materials; designs 
and monitors evaluations; conducts need analysis for 
corporate training structure; prepares reports as 
required. 
 

Labour Relations Manager Develops and 

administrates the labour relations policy; leads and 
manages labour relations program; negotiates and 
interprets collective agreements; acts as a resource 
to line management for employee grievances; 
represents employer at mediation and arbitration 
proceedings. 
 

Human Resource Assistant Assists with 

administration for human resource programs and 
services; processes application forms and compiles 
statistics; maintains personnel records and human 
resource filing systems; administers employment 
testing, reference checking, new employee 
orientation and processing changes in employee 
status; may assist in benefit administration.
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SALARY DIFFENTIALS WITHIN CANADA 

When a person moves from one city to another city in Canada, the question about salary differences often arises. 
Here is quick reference you can easily use to determine equivalent salaries.  The multipliers below are compiled 
from data taken from Statistics Canada, various online salary calculators, inter-city cost comparisons, and our own 
professional experiences.   
 

IF YOU ARE RELOCATING TO HALIFAX FROM: MULTIPLY CURRENT SALARY BY: 
{ǘΦ WƻƘƴΩǎΣ b[  X.XX 
Charlottetown, PE X.XX 
Moncton, NB X.XX 
Fredericton, NB                                       X.XX 
Saint John, NB X.XX 
Quebec, QC  X.XX 
Montreal, QC  X.XX 
Ottawa, ON X.XX 
Toronto, ON X.XX 
Winnipeg, MB  X.XX 
Regina, SK X.XX 
Saskatoon, SK X.XX 
Edmonton, AB  X.XX 
Calgary, AB  X.XX 
Vancouver, BC X.XX 
Victoria, BC X.XX 

 

Example:  
Á You are relocating from Vancouver to Halifax 
Á Your current salary in Vancouver is $XX,XXX 
Á The equivalent salary you could expect to earn in Halifax is $XX,XXX ($XX,XXX x X.XX)   

 

IF YOU ARE RELOCATING FROM HALIFAX TO: MULTIPLY CURRENT SALARY BY: 
{ǘΦ WƻƘƴΩǎΣ b[  X.XX 
Charlottetown, PE X.XX 
Moncton, NB X.XX 
Fredericton, NB                    X.XX 
Saint John, NB X.XX 
Quebec, QC  X.XX 
Montreal, QC  X.XX 
Ottawa, ON X.XX 
Toronto, ON X.XX 
Winnipeg, MB  X.XX 
Regina, SK X.XX 
Saskatoon, SK X.XX 
Edmonton, AB  X.XX 
Calgary, AB  X.XX 
Vancouver, BC X.XX 
Victoria, BC X.XX 

 

Example:  
Á You are relocating from Halifax to Toronto 
Á Your current salary in Halifax is $XX,XXX 
Á The equivalent salary you could expect to earn in Toronto is $XX,XXX ($XX,XXX x X.XX)   
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ABOUT GERALD WALSH ASSOCIATES

Since 1990, we have tailored our services to help organizations fulfill their quest for exceptional people, support 
employees making career transitions, and guide individuals seeking to maximize their potential in their careers and 
their lives.  Based in Halifax and serving an Atlantic Canadian-wide client base, our multi-disciplined team provides 
a wide range of career-related consulting services to organizations in all types of industry sectors.  We have earned 
an excellent reputation for our work with organizations and for the relationships established with our individual 
clients.   We offer services in three core areas: 
 

Executive Search We focus on recruiting middle to senior level managers and professionals in 

a variety of disciplines including finance, accounting, not-for-profit, education, human resources, 
legal, marketing, production, information technology, and engineering.  Through our database of 
resumes of qualified job candidates, our extensive list of industry and professional contacts, our 
research capabilities, and our affiliates in all major centres throughout Canada, we are able to 
quickly target the best candidates for the position. 

 

Career Transition We provide career transition services to individuals or groups who are facing 

career change through dismissal. We help prepare employees who are leaving an organization to 
enter the job market with a clear understanding of their strengths, a precise plan of action, and a 
realistic picture of current employment trends.   Our goal is to get people re-employed in an area 
that fits their transferable skills as soon as possible. 

 

Executive Coaching We deliver executive coaching services to help senior level managers and 

high-potential employees in many situations including:  improving their leadership skills, dealing 
with performance issues, making critical career and life decisions, and becoming productive 
quickly in a new company or new role.  Through individual coaching services, we help these 
executives and senior managers assess and improve their performance using a proven coaching 
process that is tailored to their specific needs. 

 

Contact Us Should you have any questions about this 2010 Salary Guide, please contact the Office Administrator, 

at (902) 424-1115, or by email gwa@geraldwalsh.com. 
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